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Creative Director

I’'m a creative veteran with 19+ years experience in industries
such as clean beauty/skincare, lifestyle, family, fashion,
luxury, hospitality, entertainment, and large scale events.

Accomplished in leading multidisciplinary teams to
conceptualize and execute innovative creative, design, and
experiences across mediums. I've worked in large corporate
environments, startups, and design studios of all sizes.

| balance insights, trends and elevated branding to address

consumer needs with thoughtful creative exploration.
Consistently driving financial profitability and brand growth.
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A CLEAN REFRESH WITH
THE HONEST COMPANY

A complete brand evolution of the original clean family and lifestyle brand founded by Jessica Alba.

In 2012 Jessica Alba and partners founded The Honest Company to
help people live healthier, happier lives. The company was never just
about a clean lifestyle, it was about love. The love of a parent holding
their child, of a woman caring for her own body, or of a person
creating a safe home. In 2024 it was time for a brand evolution by
looking back at it’s roots and defining the company’s core beliefs.

As the Creative Director at Honest, | lead all creative & design
production for campaigns, digital, streaming, and printed mediums.
Starting with the rebrand in 2024 to elevate the brand and be
competitive in the modern CPG + commerce landscape. Including a
new visual identity, manifesto, digital design aesthetic, and packaging
across all products. Established a modern creative workflow and
strategy across a team of 10 in-house creatives, a revolving number
of consultants and outside agencies. Reporting directly to CGO,
working closely with CEO, and brand Presidents to accomplish
aggressive business and creative goals.
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Baby Campaign

Social Lifestyle

Packaging
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Beauty/Skin Model + Still Life
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Brand Book

% HONEST

The Honest Company

Brand Book

% HONEST

Our colorsevoke
the natural joys of
life and nature.

We use soft creams and teals that are a gentle nod
to our nature inspired roots with a range of uplifting
pastels to represent joy. Combined with warm

blacks and whites, our color palette is inviting to all.
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Our creativeis
an invitation to

Our symbolis the buﬁg

nts hope, beauty
beginnings.

" § | oa
80 HONEST 2 A ‘. a

Our typography
communicates
information clearly.

We use Neue Haas Grotesk Display Pro for its clean,
balanced feel that maintains clarity at any size, in
print or digital. The fonts direct style pairs well with
our inviting imagery and warm voice to create
memorable messaging across all our assets.

We also use a handwritten font in select areas as
abrief message that speaks directly to the heart of

our Joyful Protector. /‘
pured [ e
Dot e

% HONEST

Our Values

¢ Transformative (¢ Authentic

We shake things up because We keep it real and empower
we're driven to make animpact. others todo the same.

®¢ Inclusive Purposeful

We believe each person We're intentional with our actions because
has avoice to contribute. we know they add up to big changes.
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CLEAN BEAUTY
BY ROSE INC

UK celebrity Rosie Huntington-Whiteley’s breakthrough clean beauty
brand wrapped in her refined, aspirational elegance.

A partnership between Rosie Huntington-Whiteley and biotech
company Amyris, Rose Inc leverages sustainable innovation and
nearly two decades of experience in the makeup chair. The result is
indulgent color and skincare that outperforms in every category.

Global Creative stakeholder of all digital verticals: Website, email,
organic/paid social, retailer, and experiential. Lead Digital Creative
production, established strategy and formed team of senior
designers, art directors, producers, and creative consultants.
Working directly with CEO’s and CCO to accomplish aggressive
business and creative goals from brands inception.

ADRIAN
CABRERO

Mobile Homepage

SHOP NOW

COMPLIMENTARY

STRUCTURED

BEAUTY CLUTCH
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_SHOD NOW

FEATURED
PRODUCTS

FACE "

NUMBER 3 FOUNDATION BRUSH
FELEAN BEAUTY

POWERED BY
SCIENCE

Desktop Homepage

TRY ON NOW
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THE CLEAN DREAM SKINCARE BUNDLE
Thie far snoosh, alowir

SHOP ALL SETS

THE RHW
SHORTLIST

VIRTUAL
TRY-ON ™

THE SECRET BEHIND THE GLOWING
MAKEUP AT ROSE INC'S SUMMER SHOOT

RHW SHORTLIST
F R,

EXPLORE ALL ARTICLES
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Lip Balm Launch Emails Lip Cream Launch Emails Friends & Family Sale Emails

ROSE INC ROSE INC

ROSE ING

ROSE INC ROSE INC

ROSE INC
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Various Paid Media Ads
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ROSE INC
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IG Curation + Design
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SHOP NOW

INGREDIENT $POTUGHT
Postbiotic Complex

Found in cur new Lip Creom

v

LASH & LIP SET

How it's made SHOP NOW

AdrianCabrero.com Hello@AdrianCabrero.com 646.441.8200



Digital Style Guide

COLORS
#FFFFFF
#FAFAFA
WEBE3EQ
Light lines.
n919191
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Title t
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TYPOGRAPHY

SERIF TITLE TEXT
Didot

Font-weight: Regular
Font-siz

Letter-spacing; 1

\lways capped. Use sparin

TITLE TEXT

EUCLID CIRCULAR B
FONT-WEIGHT: MEDIUM
FONT-SIZE: 14
LETTER-SPACING: 1

HERO TITLE TEXT
EUCLID CIRCULAR B
FONT-WEIGHT: MEDIUM
FONT-SIZE: 18
LETTER-SPACING: 1.29

Light Text
Euchid Circular B Regular
Fent-weight: Regular
Font-size: 14

Letter-spacing: 0

TYPOGRAPHY EXAMPLES

Lorem Ipsum Title
Subtitle dolor sit amet

LOREM IPSUM DOLOR

Lorem ipsum
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UI ELEMENTS

SELECTOR DROPDOWN

ACTIVE BUTTON

ADD TO BAG

INACTIVE BUTTON

OUT OF STOCK

EMPHASIZED CTA GENERAL CTA

SH THE COLLECTION

FORM ELEMENTS

SUBMIT

m |psum Dolor

m Ipsum Dolor

M

ARROW INACTIVE ARROW

)

ACCORDIONS

Binary Radio selection
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A RARE IMPACT WITH
SELENA GOMEZ

Mega celebrity Selena Gomez’s best-in-class digital experience for RareBeauty.com.

BACKGROUND

Selena Gomez is one of the top 3 most followed people on
Instagram with fans who have grown up watching and listening to
her on popular TV, film, and music. The follow up to her critically
acclaimed album, Rare Beauty, could only be matched by the
launch of an equally monumental cosmetics brand.

CONCEPT

Wabi-Sabi, Gen-Z, and timeless. The idea was to break the grid and
then mend it back together more beautifully. A concept which
reverberated throughout the brand’s positive mental health and
self-esteem boosting mantra. It needed to introduce a refined
aesthetic to a younger community that would eventually grow up
with the brand.
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Besr Sellers

Mobile Homepage

aRareBicaury

Desktop Homepage
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Rare Beauty N ' Rare Beauty
] Yo e o Find Your Shade Group
Rare Beauty ¢ secocsssccae
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You May
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— Rare Beauty ® = P . Rare Beauty

What's Your Undertone?

SO P

- Rare Beouty ® 7 SR ' o Rare Beouty
e ey Like Me. But Different

@06006®0

Mobile Product Page Desktop Product Page Mobile/Desktop Shade Finder
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Various Emails
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Rare Beauty

Do

Product Carouscl (

lcons &
AIrows

CTA
ADD TO BAG + 828 ADD TO BAG - $29
MORILE
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Liquid Touch
Weightless Foundation Lips

“I'm picky with foundation
because some products can
feel heavy and cakey.

T R A weightless foundation with concentrated pigments that
You are not defined by a photo, feels barely there while providing buildable medium to full

comment, Lorem ipsum dol amet. coverage with a natural finish.

Digital Style Guide
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BUMBLE AND BUMBLE |__ ¥
WEBSITE REDESIGN = |

Modernizing a classic brand with a world-class eCommerce
destination and a futureproof digital design strategy.

Must-Haves
asa of the
— aErk cuy ¥ Moment
BACKGROUND - BT ot : _
Bumble and bumble is a commercial hair care brand who opened AR o : —
their doors in 1977. In 2017 the brands eCommerce division was —
. . . . . . isit Our Flagship
growing exponentially despite an aging website. Mobile was o A
. 5 . . . G e . ' £ | Bb.Color Gloss
racing toward 50% of all conversions, international launches were ! ‘ - i Clas
on the horizon, and site updates took forever. o =N
CONCEPT

Join the club and get 15% off your first order.

Bumble and bumble was always more than just a hair care brand, : = — IV, A
it is a culture that customers want to be a part of. Bumble : e, T Bepes
represents the rebellious nature and artistry of hair stylists, a
balance of edgy and upscale, and most importantly a
non-judgmental persona. Tap into the rebellious nature of the
brand using unorthodox illustrations, photography, and

ty pograp hy Mobile design examples

Desktop homepage
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PATER BY

Get The Look

Explore Othar Looks

Explore Other Looks

Lookbook
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Various 360 Launches
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Recreate statement-making styles
straight from the runway.
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WHO IT'S FOR —— VAR TOST BE @ D & b

rf Density: medium to thick SHERECOES s ‘ . .
S u S p ray Condition: healthy, thirsty, chemically IT'S SUMO SEASON o9+ : \/ >< oﬂo Q @ 8 % E R ﬁﬁ

Ocean breeze waves, everyday. treated (basically, it works for all)
LB 8 8§+ Curl pattern: ringlets to corkscrews PRT—— 5 5 L{_ %} 5 5 6 @
§$°r11%N//7@@
| don't even believe %&& (N A %% % HiE

Bb.CURL SQUAD . 8.6 6 6%
HAIRDRESSER'’S INVISIBLE OIL Arrous
TAK' NG CU ES myseH When l Say UV Heat Protective Primer @@@ @
A completely customizable collection | i | | be ready | N f|Ve_ naaoag

A mist of many wonders
to create the perfect boing - no matter for silky-soft locks.

the curl, no matter the girl. (So we ask our Bb.Stylists to help) $26

#BUMBLE AND BUMBLE “11}'""; &\ 0% / 'E’l q ’)) @
Default state Hover state @ “ é M % Of { &_

EXPLORE THE LINE EXPLORE THE LINE

0® 60 06 0OI

Desktop CTA
Filled Dark

Desktop CTA QUICKSHOP QUICKSHOP EE ﬁ:; ’_r—//'— ©©OJ -‘.‘éQ % iﬂb

Filled Light / quickshop

SPP CTA Filled Dark

ADD TO BAG ADD TO BAG Black My hair is the best

SOLD OuT Heavy My hair is the best h

Desktop/Mobile CTA Alt EXPLORE EXPLORE Medlum My hair is the best hair

EXPLORE EXPLORE Book My hair is the best hair.

My hair is the best hair.
My hair is the best hair.

Byl o
—— gy | e My hair is the best hair.

My hair is the best hair.

Standard Body Lorem ipsum link lorem lorem Lorem ipsum link lorem lorem LI 9 ht
Copy Link

My hair is the best hair.

TOGGLE TAB TOGGLE TAB =
My hair is the best hair.

My hair is the best hair.

Style Guide
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Bumble and bumble.University —= Bumble and bumble.University  LiveNow New Courses Mylist About Qo s

Bumble and bumble.University

Curl Technique 101 v

Instructor: Jess

Class Materials -
< Topic2of12 >

Repair Techniques 101 520  Curl Management 101 520  Summer Waves: Quick Style s20  Silky Smooth Hair 320  Flat Iron Technique

Bumble and bumble.University

Live Chat - LIVE CLASS IN PROGRESS
Speak up! Spray Techniques 101

Instructor: Barbara
‘_/ TIOW U P =es e BIogTa T 2P Py 10 UIE Cure

Classroom

STUDENTS (35) LEVEL

24:15 @& Amanda
Amanda R 780
Could you please show us that last curl technigue again, slower? Ti
% Tim
2 " 705
{\ New York
Joe ' Rach
el
@ Il was tao fast for me toa. Thanks. 3 Nashvifle 640
o ‘ Jennifer
® L
; J S J
. £ '3 , s Ky Joe 575
Chicago
Repair Techniques 101 520  Curl ; r % Suzy 545
Instructor: Ericksan Instructc What' - d? - “ SUSLIOL
nat's on your mingay Y 4 Samantha 3w
‘ Houston
Class materials Live Chat
live streaming education platform R = AT
i e ‘ S e e
Joe:
It was too fast for me too.

Amanda:
Thank you!
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THE SKINCARE QUEEN
(DR. PIMPLE POPPER)

A minimal and modern aesthetic to broaden customer reach.

BACKGROUND

Sandra Lee, AKA Dr. Pimple Popper is known for her videos showing
extractions and extreme skin conditions. She launched a skincare
line which needed to live independantly of extreme content and
target a wider audience base.

CONCEPT

Present Dr. Sandra Lee as the most trustworthy voice in skincare. By
weaving content and ecommerce together in a way that educated
users as they shoppedwe woul dgain their trust. At every
educational touchpoint we created a path into the purchase funnel.
The minimal aesthetic would also work towards building this trust
by providing an environment of directness, as if she were making a
firm prescription to solve the users problems.

ADRIAN
CABRERO

Democratizing dermatology

VIMAT'S YOUR SKIN CONGERN?

Mobile Homepage
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Desktop Homepage
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Acne System

WHWW R 0090 i

FORMULATED WITH DERMATOLOGIST
PRESCRIBED INGREDIENTS, PROVEN
TO FIGHT ACNE

SAVE WITH VALUE SETS
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Mobile Product Page
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Desktop Product Page
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SLMD DIGITAL STYLEGUIDE TYPE & COLOR ) SLMD DIGITAL STYLEGUIDE BUTTONS & Ul ELEMENTS ) SLMD DIGITAL STYLEGUIDE  LINES & SPACING

FONT - MAISON NEUE

Bold SECONTAY {81

Medium O 0

DARK - HOVER

SPACING

MAIN TYPE STYLES

Lorem ipsum dolor sit amet. w2 A o oveR AUTTON - INCTWEACTIVE - W
Lorem ipsum dolor sit amet.

LOREM IPSUM DOLOR SIT AMET.
LOREM IPSUM DOLOR SIT AMET.
s ’ woaLE Me cruw AR rron o WELP 1CON
HS BOLO NCBLE ;

ipsum dolor st amet Lorem ipsum dolor sit amat.

m ipsum dolor sit amet Lorem ipsum dolor sit amet.

ARROWS MISC BUTTONS + DROPDOWNS

SUBWT - SUALLAL e L nuELNE FILTER BUTTON BY CRDPDOWN - MACTIVE /ACTIVE

HE CAPS MOBILE/DESKTOR

Lorem ipsum dolor sit amet. LOREM IPSUM DOLOR SIT AMET.
Lorem ipsum dolor sit amet. LOREM IPSUM DOLOR SIT AMET.
PRODUCT FLAGS

MOBLE

3 MORLE/DE:

Style Guide
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LUXURY WAIKIKI
HOTEL EXPERIENCE

Presenting an experience unparalleled to any other in Hawaii.

BACKGROUND

A hotel group in Waikiki is launching a new upscale hotel experience.
The concept is to sell customers on an entire luxury experience from
website to check-out.

CONCEPT

Visualizing privacy, space, and luxury without the Ul getting in the
way. | translated this digitally by letting the photography tell the
story, using fine line and typographic elements to guide the user, and
minimizing Ul elements. At the same time | introduced brand colors
and textures as background elements to maintain branding
awareness.
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Espacio Spa

8 3.6,1 3
ESPACTO

AdrianCabrero.com

ESPACIO

Desktop and mobile homepage
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Mobile Homepage Desktop Homepage

% render better =

The #1 Automated Site

RENDERBETTER,
FASTER, STRONGER

Making the business of core vitals energetic and educational.

The #1 Automated Site
Speed Solution for

Shopify

 simple

VitaminA % ITALEAU GOBROS

Why Render Better?
Core vitals are one of the most important parts of a website. If it
can’t load fast not only will customers bounce, but google won’t
even display it on search. RenderBetter is a company that needed
to both educate customers and sell them on the value of core vitals.
The art direction for this used outlined geometric shapes to
metophically represent elements of a sites building blocks and a Why Render

Better?

bright energetic color scheme to capture attention. rasmach wsnsyd ol

More Conversions

Faster Site Speed and
More Conversions

Optimized for The Best
Customer Experience

Optimized for The Best
omer Experienc
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PRESTIGE FASHION

TRADE EVENTS SITE

club ENKVEGAS

JANUARY 111213 FEBRUARY 17.18.18

ACCESSORIE
CIRCUIT .
T T T I

Creating a cohesive digital language for a company with 9 unique
international brands, and a particularly difficult founder.

1 N\\’H‘%\."\/

FEBRUARY 23.24.25

HIGHLIGHTS

MAY 2015 DIOITAL LOOK BOOK

SHEAK PEEK & CIRCUIT INTERMEZZO MAY 2014

—ATEE
LarRcaT 3 &

MAY 2013 COLLECTIONS

BACKGROUND

ENK International was the most exclusive fashion & apparel trade show
producer in the United States (sold to Informamarkets in 2019). Their
online presence in 2012 consisted of 9 singular flash sites which were
quickly becoming obsolete.

CONCEPT ‘
The first task was to educate leadership of a modern user’s digital AP
expectations. Thereafter, to create a unified UX for the user. All the o gy

brands would be housed under one domain, accessible through a global
navigation, and use the same sleek design layout for their landing page.
Brands would maintain recognition VIA a unified logo treatment on the
homepage and a large space for brand specific creative on their landing

page.

GALLERY

TEXTILE

TRAVEL
HOTELS ZLIGHTSSAVINGS

CONTALT

Home page Event landing page
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BIORE MODERNIZATION

Selective UX improvements with a mobile priority

Biore DUR FROOUCTS WY BORT FORE STRES WERE TO B AICUTUS  BLOG . INGREDIZNTS a Bioré QR PROCUCTS Wt BCRE FORE STRFS WHERS TO BUY AB0UTLE BLOC

Ingredient Safety

When It comes to our breakthrough formulas, we only use igredients you
can tust 1o deliver results you ean see. Every ingfedient used in our
products = safe, when used as ditected. Both the Ingredients and product
Rself have been tvough menculous sclentic e/aluation to ensure satety
when Lsed as instructed, meeting the highest safety standards.

2x) Dorp Clew

Ingredient Safety

When it comes to our breakthrough formulas,
we only use ingredients you can trust to defiver
results you can see. Every ingredient used in
our products is safe, when used as directed.
Bath the ingredients and product itself have
been through meticulous scentific evaluation
10 ensure safety when used as instructed,
meeting the highest safety standards.

whan

Bioré

CHARLOAL

READ MORE

Ingredient FAQs

Learn About Our Ingredients

. .
=] (=) ; =]
PARABENS SULFATES sm‘.‘rg%uc

LEARN MRE

” EAUN MORE

PARABENS SULFATES ™
EARN MORE EARN MORE

.O @
A IC  FRAGRANCE
Desktop and mobile PDP Modernization

o) : o
FRAGRANCE J ALCOHOL MICROBEADS

LEARN WERE = e MonE

e "o

{_nLcoHoL MICROBEADS
J  Leanswosk * Ltany mowE
\

Learn About Our Ingredients

e LEARN MORE ABOUT

OUR INGREDIENTS

<A B CDEFGH> LEARN MORE ABOUT OUR INGREDIENTS

(+]
©
[+

BENZOPHENONE-4

ABCDEFGHIJKLMNOPOPQOQRSTUVWIXYZ
MORE CHARCOAL PRODUCTS

BETAINE
BENZOPHENONE-4

BETAINE

T

DETAILS

BLUE 1 LAKE

BLUE 1 LAKE
BUTYLENE GLYCOL

BUTYLENE GLYCOL

A D R | A N Desktop and mobile Ingredients information landing

CA B R E R O AdrianCabrero.com Hello@AdrianCabrero.com 646.441.8200



FIRST-OF-A-KIND DIGITAL
HAIR COLOR SYSTEM

Clics invented a hair color management system that simplifies color mixing process and replenishment.

THE CLICS
SYSTEM

BOOK A DEMO

Lorem ipsum d

WHAT IT IS

consectetur ad

Proin ac commado felis.
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THE CLICS
SYSTEM

Lorem ipsum dolor it amet,
consectetur adipiscing elit
Proin ac commodo felis.

“A game changer
for hair color”
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